



1173 Directed Study - Introduction to Farm Commodities Marketing
Course Outcome Summary

Course Information

Organization: 
Minnesota State

Developers:

Minnesota State FBM Curriculum Review Team

Course: 

FBMT 1173

Credits: 

2
Description: 

This course provides the student with the opportunity to use the various marketing methods and tools.  The students will use various types of marketing contracts and cash markets.  The student will recognize the roles of brokers and market advisors. (Prerequisite:  None) (2 Cr, 0 lect, 0 lab, 2 mgt)
New Learning Outcomes
1. Calculate a cost of production;


2. Define price basis for commodity marketing;




3. Describe contract specifications;


4. Explain cash markets;



5. Explain forward contracts;
and


6. Explain the basis and recognize its    importance on futures markets.

