



Directed Study – Applying Commodity Marketing Fundamentals
Course Outcome Summary
Course Information:
Organization: Minnesota State
Developers: FBM Curriculum Review Team
Course Number: FBMT 1183
Type of Instruction: Individualized
Total Credits: 2.0
Total Hours of Instruction: 8.0
Description:
This course is designed to teach students to apply the various methods and tools to market farm commodities.  The students will develop various marketing tools to enhance their farm business operations.  (Prerequisite:  None) (2 Cr, 0 lect, 0 lab, 2 mgt)
Course Outcomes:
1. Apply selected marketing tools to the farm business
2. Summarize current marketing plan
3. Develop and define the relationship between the producer and a marketing advisor
4. Implement the chosen record keeping format
5. Compare/contrast commodity broker services
6. Summarize local basis movements
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