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COURSE DESCRIPTION: 

This course is designed to teach students to apply the various methods and tools to market farm commodities.  The students will develop various marketing tools to enhance their farm business operations.  (Prerequisite:  None) (2 Cr, 0 lect, 0 lab, 2 mgt)
     COURSE OUTCOMES:




1.
Complete a production and storage cost worksheets;



2.
Interpret farm commodities market trends; 




3.
Chart local basis and cash prices;



4.
Examine farm business goals for marketing; 




5.
Compare marketing alternatives; and



6.
Develop a marketing plan.


NEW OUTCOMES BRJ
	Apply selected marketing tools to the farm business;
	

	Examine current marketing plan;
	
	
	

	Define the value of broker and/or marketing advisors services;

	                Identify record keeping processes;
	
	
	

	Compare/contrast commodity broker services;
	
	
	

	Summarize local basis movements
	
	



