



Monitoring Farm Commodity Marketing Plans
Course Outcome Summary
Course Information:
Organization: Minnesota State
Developers: FBM Curriculum Review Team
Course Number: FBMT 2173
Type of Instruction: Individualized
Total Credits: 2.0
Total Hours of Instruction: 8.0
Description:
This course is designed to justify current farm commodity marketing plans.  Emphasis will be placed on current market conditions and pricing opportunities.  The student will prioritize and evaluate marketing opportunities and risk.  (Prerequisite:  None) (2 Cr, 0 lect, 0 lab, 2 mgt)
Course Outcomes:
1.
Construct marketing plans based on seasonal price trends

2.
Construct a marketing plan, using cash sales to reduce market risk

3.
Design option strategies to create minimum prices

4.
Explain technical indicators related to commodity charts


5.
Explain the purpose of price limits for futures prices

6.
Interpret tax laws relating to marketing plans
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