2183: Directed Study – Strategies in Farm Commodity Marketing 
Course Outcome Summary
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FBMT 2183
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2
Course Description: 

This course is designed to plan marketing strategies necessary to achieve farm business.  The student will implement a year round marketing plan utilizing a variety of marketing strategies to maximize farm income return.  (Prerequisite:  None) (2 Cr, 0 lect, 0 lab, 2 mgt)
   Course Outcomes
1. ;


2. Assess marketing plan in relation to farm business goals;


3. Assess marketing plans as related to cash flow needs;

4. Create a detailed year round marketing plan;



5. Design a farm business plan with improved marketing strategies;

6. Reevaluate a risk management plan; and


7. Revise current production cost and carrying charge calculations.
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