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[bookmark: _Hlk120688798]Description:
This course covers the steps involved in developing a strategy to sell locally grown produce. Students will estimate the population in their marketing area and determine if farmer's markets, wholesale or consumer supported agriculture (CSA) will provide the best approach for selling their products. 
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Course Outcomes:
1. List available marketing channels 
2. Determine population within market area 
3. Identify potential competitors 
4. List products to be marketed 
5. Identify best marketing channels 
6. Estimate product demand 
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